






















Jour of Adv Research in Dynamical & Control Systems, Vol. 11, No. 6, 2019 

Marketing of Ayurveda Medicines with 
Reference to Tumkur District, Karnataka 

State 
Mitta Sekhara Gowd, Research Scholar, Bharath Institute of Higher Education and Research, Chennai. 

Associate Professor, Dept. of MBA, Kalpataru Institute of Technology, Tiptur, Karnataka, India. 

Dr.D. Venkatrama Raju, Professor & HOD, Dept. of Commerce and Business Administration, Bharath Institute of 
Higher Education and Research, Chennai, Tamil Nadu, India. 

Abstract--- Ayurveda Medicines and treatment is the historical Indian medical system of treatment and health care. 
Charaka Samhita written by Master Charaka, Sushruta Samhita written by Master Sushruta. Sushruta’s work 
emphasizes more on surgical practices of Ayurveda and Charka’s work on medicinal practice of Ayurveda. It was 
written in between the period of 900 BCE – 700 BCE. In ancient days in the kingdoms Raja vaidyas were there to 
attend the diseases and wellbeing of kings through Ayurveda. At war times for injured soldiers used to treat by 
Ayurveda Medicines. Ayurveda is a medical system that deals with body, mind and spirit also. Now a days new 
diseases are coming and making the people to suffer and causing life risk. As the diseases are new, there will not be 
any medicine or treatment when attacked. Life threating diseases like cancer, heart attack and new viral fever taking 
lives of people without their knowledge. Ayurveda is having more than 5000 years of history and treating 
challenging diseases even though it is not reaching to the people. People are showing more affinity towards 
allopathy for its packing system, immediate results and intensive advertisements. This paper tries to study the 
marketing and acceptance of Ayurveda Medicines in Tumkur District, Karnataka state, India. 
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I. Introduction 
Ayurveda is the traditional, ancient Indian system of health science. It is also known as “Life Knowledge” and 

oldest healing science. In Sanskrit, Ayurveda means “The Science of Life.” The Knowledge of Ayurveda originated 
in India more than 5,000 years ago and is often called the “Mother of All Healing.” It stems from the ancient Vedic 
culture and was taught for several thousands of years in spoken tradition from proficient masters to their disciples. 
Some of this knowledge was brought to print a few thousand years ago, but much of it is unreachable. The 
philosophies of many of the natural healing systems now well-known in the West have their roots in Ayurveda, 
including Homeopathy and Polarity Therapy. 

In Indian spirituality there is a vital place for Vedas known as Knowledge. One among the four Vedas is Rig 
Veda / Rik Veda / Rigveda describes principles of health, disease and treatment. It is one of the renowned books of 
Indi-European language. The Rig Veda consists of philosophical verses discussing the use of herbs to heal the body, 
mind and spirit to keep oneself energetic. Another Veda, the Atharva Veda contains internal medicine and surgery, 
infertility and psychiatry. At the time of Vedas the rishis / sages / seers / holy people viewed health as an overall 
integration of body, mind and spirit. The Ayurvedic system emphasizes balancing the body, mind, and spirit to treat 
and prevent disease.  

It focuses on harmonizing the body with nature through diet, herbal remedies, yoga and meditation, exercise, 
lifestyle, and body cleansing. It is also considered the sister science of yoga. Wisdom of Ayurveda spread to world 
from India influencing ancient systems including Chinese medicine, ancient Greek medicine practiced by 
Hippocrats.  

Knowledge of Ayurveda spread from India, influencing other ancient systems, including Chinese medicine and 
the ancient Greek medicine practiced by Hippocrates. Because of its influence, Ayurveda is known as the "Mother 
of all healing." In the year 1970, Ayurvedic scholars travelled to the United States and Europe from India for sharing 
their wisdom of holistic health by teaching. Today, all over the world there are numerous Ayurvedic colleges. 
Ayurveda emphasized the prevention of disease and maintenance of health through proper diet, lifestyle and proper 
usage of right herbs. Ayurveda medicines is not for common for all unlike every human finger prints differ, their 
nature of body i.e. constitution is differs, Ayurveda systems also differ from person to person.  
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Abstract 
Ayurveda Medicines and treatment is the ancient Indian medical system of lifestyle and healing. Charaka Samhita written by Master 
Charaka, Sushruta Samhita transcribed by Master Sushruta. Sushruta’s work emphasizes more on surgical practices of Ayurveda and 
Charka’s work on medicinal practice of Ayurveda. It was written in amongst the period of 900 BCE – 700 BCE. In ancient days in the 
kingdoms Rajavaidyas were there to attend the diseases and well being of kings through Ayurveda. At war times for injured soldiers used 
to treat by Ayurveda Medicines. Ayurveda is a medical system that deals with body, mind and spirit also. 
Now a days every day new diseases coming and making the people to life threat.  As the diseases are new, there will not be any medicine 
or treatment when condemned. Life threating diseases like cancer, heart attack and new viral fever taking lives of people without their 
knowledge. Ayurveda is having more than 5000 years of history and treating exciting diseases even though it is not reaching to the 
people. People are showing more affinity towards allopathy for its packing system, instantaneous outcomes and concentrated 
announcements. It is also sad that India, birth place of Ayurveda. 
This paper tries to analyse the marketing and acceptance of Ayurveda Medicines in Tumkur District, Karnataka state, India. 
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INTRODUCTION 
Ayurveda is the traditional, historical Indian device of fitness 
technology. It is also called “Life Knowledge” and oldest healing 
technology. In Sanskrit, Ayurveda way “The Science of Life.”  
The Knowledge of Ayurved originated in India extra than 5,000 
years ago and is often known as the “Mother of All Healing.” It 
stems from the historical Vedic subculture and changed into 
taught for numerous lots of years in spoken lifestyle from 
talented masters to their disciples. Some of this know-how 
became introduced  to print some thousand years ago, but an 
awful lot of it is unreachable. The philosophies of most of the 
natural recovery structures now famous in the West have their 
roots in Ayurveda, together with Homeopathy and Polarity 
Therapy. 
In Indian spirituality there is a vital place for Vedas referred to 
as Knowledge. One a few of the 4 Vedas is Rig Veda / Rik Veda 
/ Rigveda describes ideas of health, disease and remedy. It is 
one of the famend books of Indi-European language. The Rig 
Veda consists of philosophical verses discussing using herbs to 
heal the frame, mind and spirit to maintain oneself energetic. 
Another Veda, the Atharva Veda carries internal medicicine 
and suregery, infertility and psychiatry. At the time of Vedas 
the rishis / sages / seers / holy human beings regarded fitness 
as an normal integration of frame, mind and spirit. 
The Ayurvedic system emphasizes balancing the frame, mind, 
and spirit to treat and save you disorder. It focuses on 
harmonizing the frame with nature thru eating regimen, herbal 
treatments, yoga and meditation, workout, lifestyle, and frame 
cleaning. It is likewise taken into consideration the sister 
technology of yoga.  
Wisdom of Ayurveda spread to world from India influencing 
historic systems such as Chinese remedy, historical Greek 
medicinal drug practiced by Hippocrats. 
Knowledge of Ayurveda volume from India, manipulating other 
historical structures, which includes Chinese medication and 
the ancient Greek medicine skilled by means of Hippocrates. 
Because of its influence, Ayurveda is known as the "Mother of 

all recuperation." In the year 1970, Ayurvedic students 
travelled to the US and Europe from India for allocation their 
information of holistic health by means of teaching. Today, all 
around the international there are various Ayurvedic colleges. 
Ayurveda emphasized the prevention of disease and 
maintenance of fitness via right diet, way of life and right 
utilization of right herbs. Ayurveda drugs isn't always for not 
unusual for all not like every human finger prints range, their 
nature of body i.E constitution is differs, Ayurveda structures 
additionally range from character to person. 
 
LITERATURE REVIEW 
Dr. Gurvishal Sinha, (2018), in his research paper “Analyzing 
a new paradigm for Ayurvedic products in Noida (NCR region): 
Factor analysis approach”  recommended that Ayurvedic 
products needs advertisements, consultancy, awareness 
creation,  strong distribution network, word of mouth publicity 
and continuous development in the area of product 
improvement.  He emphasized on right consultation, retail 
management is good for filling the gap between Products and 
Customers. [1] 
Prof. Abhinav Kataria (2018), in his research paper 
“Analytical study of Patanjali Ayurveda Limited in India” 
opined that Consumers choosing Patanjali Products due to 
spiritual guru Baba Ramdev. Baba Ramdev is the brand 
ambassador and once he disassociates there is a fall in the 
growth of Patanjali and the researcher questioned the position 
of Patanjali without Baba Ram Dev.[2] 
Dr. MukeshSahu (2017), in his research paper Marketing 
strategies of Patanjali Ayurved (FMCG) in current market 
scenario concluded that there is a doubtlessly Patanjali is a 
challenging drive in the FMCG space and is a solid risk for the 
occupants, yet Patanjali has its problemss.  To tap online 
customers quicker it must have producing units and 
distribution centers nationwide. Patanjali’s item port folio is 
uncomfortable.  That’s a test that Mudra and McKann and 
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Abstract 

Covid-19 i.e Corona Virus is well aware to the world every corner. It is pandemic, epidemic. People are panic. Educational Institutes like 

schools, colleges , roads, businesses, transport, companies almost all closed except necessary things like Medical shops, Vegetables. 

Changing lock down and sealdown rules by central and state Governments according to the situation in their areas, geographical 

restrictions, movement restrictions done based on the spread of COVID-19 in that area. Government is order to stay at home safely. This 

paper tries to assess the level of awareness on COVID-19, its spread, precautions taken by people, social distance and few inputs; by that it is 

possible to understand the ground realities of people for taking action and making policies and strategies for removal of COVID-19.  
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Abstract 

 The people are presently confused at few points what for to live? Why to live? How to live? Upto when to live? like this 

pandemic disease COVID-19 made. As the words of Charaka Samhitha  being at home is the solution for COVID-19. The question of 

the hour is if be at home can’t manage family, if go for work can’t have the guarantee of life by COVID-19; A lot habituated to go for 

work; the uncertainty is chasing. Finally people decided to go, live along with COVID-19. 

In this scenario Ayurveda Medicines and practices playing vital role, the value of ancient methods of cooking, food, life styles 

changing. People shifting from software to Agriware; diverting investments from companies into rural agriculture sector. Everyday 

people leaving cities and reaching to their home towns.  

Even COVID-19 disappears as time passes, but people learn lessons from this, they need to practice certain things to prevent 

such disease in future. People are buying Ayurveda medicines through online. There is a bright future for Ayurveda in online 

Marketing. This paper tries to get the opinion of people on online marketing of  Ayurveda products. 
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1. Introduction 

Ayurveda is integral part of India. It is the part of Vedas. It is the practice and living style in India. Allopathic people may say 

that it is the alternative medicine but it is the source medicine, rest all are additional or alternative medicines. Not only India but also 

few countries like Bangladesh, Nepal, China, Srilanka, Pakistan, Japan and few European countries applying Ayurveda systems 

through house. 

Ayurveda does not have side effects. Good days to India that Indian Government led by Sri. Hon. Narendra Modiji would like 

to uplift the Ayurveda and ancient medicine systems and done the setup of AYUSH ministry for promoting Ayurveda and tradition 
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